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Safe Harbor ¥

Thispresentationand the accompanyinglides(the a t NB & S y wHich Ha& geénipieparedby Flair Writing Industries Limited (the & / 2 Y LJrhgvé b@en Brepared
solelyfor information purposesand do not constitute any offer, recommendationor invitation to purchaseor subscribefor any securities,and shallnot form the basisor be
relied on in connectionwith any contractor bindingcommitmentwhatsoeverNo offering of securitiesof the Companywill be madeexceptby meansof a statutory offering
documentcontainingdetailedinformation aboutthe Company

ThisPresentationhasbeen preparedby the Companybasedon information and data which the Companyconsidersreliable, but the Companymakesno representationor
warranty, expressor implied, whatsoever,and no reliance shall be placedon, the truth, accuracy,completeness fairnessand reasonablenes®f the contents of this
Presentation ThisPresentatiormay not be all inclusiveand may not containall of the information that you may considermaterial Anyliability in respectof the contentsof,
or anyomissionfrom, this Presentations expresslyexcluded

Certainmatters discussedn this Presentationmay contain statementsregardingthe / 2 Y LJI yia@k&®pportunity and businessprospectsthat are individually and
collectively forward-looking statements Suchforward-looking statements are not guaranteesof future performanceand are subjectto known and unknown risks,
uncertaintiesand assumptionghat are difficult to predict Theserisksand uncertaintiesinclude,but are not limited to, the performanceof the Indianeconomyand of the
economiesof variousinternational markets, the performanceof the industry in India and world-wide, competition, the O 2 Y LJI abiityxd successfullyimplement its
strategy,the Company'duture levelsof growth and expansiontechnologicalimplementation,changesand advancementschangesn revenue,incomeor cashflows the
Company'snarket preferencesand its exposureto marketrisks,aswell asother risks The Company'sactualresults,levelsof activity, performanceor achievementould
differ materially and adverselyfrom resultsexpressedn or implied by this Presentation The Companyassumeao obligationto update any forward-looking information
containedin this Presentation Anyforward-lookingstatementsand projectionsmadeby third partiesincludedin this Presentationare not adoptedby the Companyandthe
Companyis not responsiblefor suchthird-party statementsand projections

All Mapsusedin the presentationare not to scale All data, information, and mapsare provided"asis" without warranty or any representationof accuracytimelinessor
completeness
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Q1 FY26 Performance Highlights

Revenue from Operation

EBITDA

INR288.5Crores INR49.5Crores

A+l7.9% yO-y

\ Flair

(y/y growth)

Other Key Highlights

Proft After Tax
INR29.0Crores

A+1o.5% \O-y

U Businessdriven by broad basedsegmentgrowth. Revenuegrowth in Q1 F\26 in-line with expectations Maintain growth guidance
andlj dzI NJpeBoxddcereiteratesability to deliver statedobjectives

U Total OwnBrandSaleggrew 23%Yy/y achievingsimilargrowth in both domesticand export markets

U Standout quarter for Creative Segmentdriven by consistentnew product launchesand ability to ramp up productionto meet high

demanddueto increasingshareof in-housemanufacturing

u EBITDAMargin improved materially sequentially Aim to maintain EBITDAmargin on full year basisdespite ongoinginvestmentsto

increasecapacityand expandinghumancapital

A HigherEmployeeexpensen y/y basison accountof strengtheningof sales& marketingteam (+13%) over the period, overall
employeeheadcountgiventrend of higherin-housemanufacturingaswell asincorporatingeffect of wage& salaryhikes



Segment Performance (Q1 FY26) 4 Flair

Achieved broad based business growth during the quarter

Pens Revenue Creative Revenue
196 202
37
Q1 FY25 Q1 FY26 Q1 FY25 Q1 FY26

Steel Bottles & Houseware Revenue Other Key Highlights

A Own brand sales in Pens grew in double digit, stable export OEM performance
growth dragged by decline in domestic OEM business as expected

‘ 13
A Creative business reported very strong growth as existing and new products
8 continue to solidify their market presence
A Steel bottle and houseware business maintained growth momentum, further
delivering sequential growth
A 22 new products launched during the quarter across categories.

Q1 FY25 Q1 FY26



Business Performance (Q1 FY?26) 4 Flair |
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Domestic Own Brands Export Own Brands

194
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Q1 FY25 Q1 FY26 Q1 FY25 Q1 FYZ26

Domestic OEM Export OEM
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Investments for Robust Foundations

o
Ll
Undertaken Growth Capex

o Capital Expenditure of ~INR 130
crores incurred during FY25, will
fructify further growth and build
capacities for various segments

0o Commissioned a 1.85 MW
rooftop solar power project at
our Valsad and Daman units

o Installed Effluent Treatment
Plants and the implementation
of rainwater harvesting systems
for water conservation

o Planned capex for FY26 of ~INR
80-90 crores towards setting up a
new unit in Valsad for writing
instruments, fund capex for our
subsidiaries as well as growth
opportunities

0 Reuse internally rejected plastic
across various product lines,
including stands and packaging

0 ~INR 26 crores of budgeted capex boxes
spentin Q1 FY26

Expanding Human Capital

0 Investments in sales/marketing

headcount and process for
better market visibility and
ensuring granular distribution
reach

Optimum usage of outsourced
contract employees to capitalize
on demand across segments

Focus on increasing sales
throughput per distributor going
forward

M Flair

Replacing Legacy ERP

o Undertaking key digital

transformation through
replacement of legacy ERP
system with an enterprise grade
system- to kickstart shortly

Multiple modules spanning
several functional areas curated
for manufacturing

Enabling the management to
streamline business processes,
adopt global best practices, and
enhance overall organizational

agility
|



New Product Launches
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New Product Launches
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Consolidated Profit & Loss Statement | Q1 FY26 \{ Flair
PROFLY & LESS STATENMEVT ( | @iFies QlFes ey |99 @e9 | R | F@S | ey

Revenue from Operations 288.5 247.1 +16.8% 298.0 -3.2% 1079.9 978.7 10.3%
Cost of Materials Consumed 144.3 124.2 153.2 532.2 485.7

Gross Profit 144.2 122.9 +17.3% 144.8 -0.4% 547.7 493.0 11.1%
Gross Profit % 50.0% 49.7% 48.6% 50.7% 50.4%

Employee Benefits Expense 50.4 38.3 47.6 171.7 145.8

Other Expenses 44.3 42.6 50.4 191.2 156.0

EBITDA 49.5 42.0 +17.9% 46.8 +5.8% 184.7 191.2 -3.4%
EBITDA % 17.2% 17.0% 15.7% 17.1% 19.5%
Depreciation and Amortisation Expense 12.7 10.1 12.3 44.7 36.8

Other Income 3.3 4.9 8.0 24.6 14.5

EBIT 40.1 36.9 +8.7% 42.6 -5.8% 164.6 169.0 -2.6%
Finance Costs 1.2 1.5 1.1 5.3 10.2

PBT 38.8 354 +9.7% 41.4 -6.3% 159.3 158.8 0.3%
Total Tax Expense 9.9 9.2 10.6 40.3 40.3

Profit for the period 29.0 26.2 +10.5% 30.8 -6.1% 119.1 118.5 0.5%

___
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At a Glance

Market Leadership

with over 5 decades of excellence

A Biggestpen brand

A Top 3player in Writing Instrument
Industry*

A Higher share of premium products
in pen segment versus industry
average

A Largest Pen Exportewith footprint
in 115countries®
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Strong Financial Position
and a healthy Balance Sheet

A Robust Revenue & Profit Growth:
23%Revenue CAGRZ%PAT
CAGR (past 3 years)

A Net Debt NegativéBalance Sheet

*Source: FY23 Crisil Industry Report ~ “Source: Awarded Top Exporter by Plexconcil

o
G

NG
A

Diversifying Legacy Business
with High Growth Segment

A Creative segment established in
2021 ¢ Successfully scaled to
contribute~16% of revenuén FY25

A Launchedange of BIS Compliant
Steel Bottlesn the domestic market

M Flair

I

L,

NG
A—

Largest Distribution Network
amongst writing instrument players

A Distributor:8,000+
A Wholesaler & RetaileB,30,000+
A Superstockist 192
A Present inover 6500+pincodes

12

#Debt includes Current & Ne@urrent Borrowings and Lease Liabilities. Equity includes Net Worth



Key Milestones
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“Fl air
of products was
launched

Manufacturing plant
was set up in Valsad
(Gujarat)

i

“ F | lbrand Wwas
registered
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Launched steel bottles in
domestic & international market
BIS Certificate received

Manufacturing unit
was set up in
Naigaon

1D

We commenced
production at one of our
manufacturing units in
Daman

OabttLeEV 41

a

Company got listed
on NSE & BSE

New Manufacturing
plant was set up in
Dehradun

4 Flair

Partnership with Maped for
distribution of its products

Further strengthened pencil
portfolio

o HAUSER®

Germany

NPPI* acquired certain
trademarks of the
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Product Categories

Fountain Pen Metal Pens

Y

Office Supplies
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Geometry Boxes Calculators

4 Flair

Lunch Boxes &

i Other Household
Containers

Items

Pens

Stationery

Houseware

14



Manufacturing Facilities

11 Strategically Located Manufacturing
Plants

Dehradun(Uttarakhand)
1 unit, 435mn
p.acapacity

Valsad(Gujarat)

3 units,~578nnp.a
capacityand upcoming
new manufacturing
unit

(Maharashtra)
1 unit

Haveli and Daman & Diu
5 units,~1,013mn p.a.
capacity and upcoming
centralized warehouse

o Surat FlomaxeStationery)
1 units,~130mn p.a.
capacity

Only Brand with Captive hiHouse Tips

°0

Manufacturing Capabilities

4 Flair

Rooftop Solar Power Project

Valsad ESi0H IR L A
| 2 - A

Strategic Operational Benefits of the Capex Programme

Majority of the
workforce consists
of women across A

our facilities

Installed Capacity to increase by 108¢ H1 FY26 and this
expanded capacity will be a key contributor in our growth
aspirations

Increasedshare of irhouse manufacturing up to 70%f

creative products to providbeetter control on operations and
higher margins

Higher Automationand integration of robots enabling smoother
workflowsand efficient production.

15



Manufacturing Facilities 9 Flair

Upcoming Unit in ValsagiManufacturing of Writing instruments & Stationery Products




Advertisement and Marketing Initiatives 4 Flair

(During Q1 FY26)
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flairpensindia Following Message & oo

1,127 posts 35.1K followers 16 following

: Flair India
A4 Flair Product/service
WORLD CLASS PENS Dil se likho, Flair ke saath! 4
#likhogetohsikhaoge
Pens | Creative Art Stationery @
Explore our range of Stationery... more
@ www.flairpens.com and 4 more

Followed by charvishah06, traits_of_my_own + 13 more

A S
HAairpensindi
: B highlight sto
— icture
r Review

Giveaway Media

CONTEST
> ALERT <!

4 Words. 1 Story.
Infinite Creativity

[ Flow i Bold_|
[_Pen J§ Move |

+ Your challenge?
Use ALL 4 words to craft a short story
in the comments below! 4"

2,

SWIPE 2

INSTAGRAM POSTS INSTAGRAM CONTESTS




Focussed on Robust Processes to Deliver Memorable Products

144

New Products Launched

Proven expertise in launching new
productsto fulfil consumer demand across
product & price categories

Efficient Manufacturing an&igorous
Testingleads to consistent output and
greater control

2536

SKUSs

Cultivated a strong abilitior identifying
and producing unique productsuch as
recently launches across categories in
creative segment. These products are well
received in the market and driving growth
of the segment

Backward integration into tips
manufacturinghas enabled to implement
feedback from customers over writing feel

into products thus meeting on customer
expectations

\ Flair

(FY25)

1126

Portfolio Product Size

Investing in R&D farew product
innovations driving portfolio expansion
R&D team headcount increased from 17 in
FY24 to 23 in FY25

Innovation DNA and Quality Manufacturing
supported by Pan India Distribution.
Implementation of Field Force Apto track
secondary sales and decree of activeness in
distribution setup to ensure effective
market coverage.

18



Competitive Edge v [

Quality Manufacturing
L 2N

High-quality manufacturing at a large scale backed
by strong R&D and innovation capabilities

Largeg:[.dlstrlbutlon network Diversified product

o

Diversified product portfolio moving beyond the
traditional pens business to synergistic segments

Global Footprint

Strong financial performance
XX 2

Historical trackrecord of strong financial performance
with industryleading profitability margins, ROE & ROCE

*o-
Ability to partner with international brands being the

largest exporter of writing instruments from India and
making inroads through quality creative products

@,
N Evolving Portfolio
A L X

Recognizable brands

00’ ----------------------
Years of dedicated efforts in creating and establishing Expansive catalogue of offerings across price segments driven by
both mass appealing as well as premium brands innovation and the need to cater to a wide array of consumers

19
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Initiatives for Accelerating Scalable Growth

M Flair

Pens- our largest segment will enjoy consistent compounding in high single digits

45%+ growth CAGR

CreativeSegment

Dedicatedart & craft segment, designedto
support projects, learning & creative
expressioramongyounglearners

A

A

Shareof inhouse manufacturing steadily
increasedverthe yearsto 70%in F\25.

New product launches planned to
increasecategoryand product basketsas
well address white spaceswithin the
market

Leverage Partnerships with brands and
other industry players to introduce
innovative new offerings to retain mind
marketshare

14% to 15% Revenue CAGR over the
medium term.

50%+ growth CAGR

SteelBottles & Houseware

Foray beyond writing instruments into the
lifestyle& homeessentialsegment

A

A

Design Innovations as well as in-house
lacquering& colouringcapabilities

Partnering with modern retailers, quick
commerce & e-commerce players along
with havinga dedicateddistribution team

Consistentlyexpanding product range ¢
50+ SKUcount & more new introductions
are underway to build a meaningful
portfolio cateringto all seasordemands




Fast-Tracking Expansion Through Diversification..

\ Flair

Leveraging Over Five Decades Of Experience In The Legacy Pen Business To Scale New Categories Credéng Xdload-or Th&usiness

_"’_
s
N

Presence across price points

72N

BRAND
s

FI ai r’

Built A Quality Product Portfolio For The Newer Categories

R A
@&9

+

s brand s t r e n g Didtribution network

Manufacturing capabilities

Creative Segment

Introduced &Flair Creativeg in W 21 @
tap into a newer marketwith potential to
offer standalone& bundledofferings

Envisiona higher growth segmentdriven
by shifting consumerpreference portfolio
deepeningaswell aschanneffill

18%Revenue Growth
in FY25 ‘

Offeringsinclude water colours, crayons,
sketch, pens, erasers, wooden pencils,
geometry boxes, fine liners, sharpeners
andscales

G Ct /N MBI (crosd&Ri¢ 170 Crs+ of
revenuein FY24-25

217Products sold
under
this category

Collaboration with
DISNEY

Steel Bottles

Companyis amongstthe initial domestic
manufacturersof steel bottle to receive
the new BISComplianceCertification

Consistentlyrising Monthly RevenueRun
Rate¢ aimingto be aroundINR100 Crore
segmentby FY27

BIS Compliant
Steel Bottles

Dedicated
Distribution Team

Made a breakthrough in stainless steel
bottles in major domestic Modern Trade
chainsin shortspan

Range of Houseware Products sold to
complementto existing bottles portfolio
andexpandoffer basketto distributors

52 SKUs sold under
this category

22



..by Leveraging our Own Brand Sales.. M Flair

Multi-Brand Portfolio Catering

Levers for Growth Scaling Own Brand Sales

Extensive SKBorfolio

Across All Price Points

grii

WORLD CLASS PENS

r
pierre cardin

940
841
PARIS 755
o HAUSER'
ZooX Catering Across All Price Points -

FY22 FY23 FY24 FY25
- Capitalisingon Wide Distribution
éie Network Rising share of Own Brand Share as a % of Total Reve
—0
86% 87%

Focus on Quality 80%

f
Innovation to meet Evolving

» Consumer Needs 1%
Steel Bottles & Houseware
FY22 FY23 FY24 FY25

23



..and Accelerating Growth through Partnerships..

COLLABORATION WITH DISNE

A

A

Leveraging Strengths of Industry Leaders For Mutual Benefit

P S e VN SO (e
B2~ S s N SO 5. () i) e ]

R
s

Signeda Brand LicensingAgreement with Disney for using its

characterdrom multiple Ips*

Charactersare being used in a plethora of stationery & art

productsaswell asother stationeriessuchaskits

Thisis to help us gain mind market sharewith the young Disney

audiencean India

Currently around 20 Disneybranded SKUare manufacturedand

distributed

| \\aped’
\

Signedan Agreementwith MAPEDFRANCHor distribution of its
stationeryproductsin India

Mapedis a Frenchstationerybrand with closeto eight decadesof
presencen 5 continentsand 120 countries

Maped products will be targeted towards mid-premium price
pointsof the stationerymarket

Providesan opportunity to Flairto augmentits basketof stationery
portfolio to distributors besides ensuring higher in-house
manufacturing

4 Flair

24



..combined with ability to Identify & Address White ¥ Flair
Spaces

Flair Aims To Develop Products With A Focus On Design, Functionality And Automation

History of developing innovative products Organisational synergies built for success

R / Experienced Sales & Marketing Team

FlairWrito-Meter

our longest writing pen RETEE 7SS
10,000 meters offered in pastetolours
238

A
IR R
Flair Woody ' In-house Research & Development Team
. Sunny \
wooden finish to a ball :
has 4in-1 pen

pen

25



..thus, Redefining Brand Value towards Premiumisation

4 Flair

Amongst the Highest Margins in the Industry ’ ‘

Increasing Premium Share in New Launches J

50% 51%

47%

FY21 FY22 FY23 FY24 FY25

I Gross Profit [l EBITDA PAT

63%

59% 56%

49%

4%
34}%

34%

37%
31%/,/

v

23%

16%

—==

FY22 FY23 FY24 FY25

—— Premium —— Mid-Premium Mass

x Comprehensiveportfolio cateringto customersacrossthe price points - Expansiorwithin eachprice segmentis crucialto tap demandand user requirementsat

variousprice points

x  Brandpresencein mid premium and premium segments- Investmentsmadein brandssuchasa | I dzan8dNtE A 5 NNIBok djfférentiated marketpositioning Certain

hightticket productsare alsoavailableunderthe flagshipbranda Cf | A NE

x  New product launcheshave been increasinglytargeted towards higher price point — Two-Thirdsof all new penslaunchedin F24 cateredto mid-premium and

premium segment

x Innovationled product expansion- Developandintroducepracticalyet standout productsbasedon innovationin design featuresandwriting experience

26
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Board of Directors {4 Flair

Mr. Khubilal Jugraj Rathodzhairman

A He has 48+ years of experience in the writing instruments industry
A Received the Lifetime Achievement Award and the Udyog Rattan Award from the Institute of Economic Studies, the Lifetve@ehtiAgvard from The Bombay Fountain Pen Manufacturers and
¢NI RSNE ! aa20AFGA2y>S GKS gl NR F2N 6KS Waz2aid ! RYANDBRmMpebRBINEGamFUIRVEgas, Sl ft R Df 261 f X Ly a

Mr. Vimalchand Jugraj Rathodanaging Director

A He is a fellow member of the ICAI and holds a B.Com degree from the Bangalore University

A Has 40+ years of experience in the writing instruments industry
WSOSAQPGSR a! aAl Qa az2mdé t NBVYNBRAATEHRY ST RESNRuhMpadz GAYy I YR onbilePenNidifStatioteNAIBAdRtiGNMORINAIE and Awark ok
the Plastindia Foundation

A Previously served as Chairman, Plastic Export Promotion Council & currently Chairman of Pen & Stationery Association of India

Mr. Rajesh Khubilal Rathod)i/holetime Director

A Holds a B. Com degree from the University of Mumbai and has 33+ years of experience in the writing instruments industry
He heads the international sales and marketing division along with global relationship development

Mr. Mohit Khubilal Rathod Wholetime Director

A Holds a Bachelor of Arts degree (majoring in business administration) from the Muhlenberg College, Pennsylvania angéaaso2@xperience in the writing instruments industry
He heads the product development, domestic sales and marketing division

Mr. Sumit Vimalchand Rathod/Vholetime Director

A Holds a Bachelor of Arts degree from the Eckerd College, Florida, a Post Graduate Diploma in Management from thesStBte]Jditumbai and has 15+ years of experience in the writing

instruments industry
A He heads the new business development, production, process and system managéthemtlirect focus on steel bottles business

28



Mr. Punit Saxenalndependent Director

Board of Directors & Senior Management Team

\ Flair

A He holds a Bachelor of Science degree , an MBA degree from University of Rajasthan,
Master of Valuation (Real Estate) degree.
He was previously associated with UTI Infrastructure, Technology and Services Limited
(as its chief executive officer), Unit Trust of India, Jaipur Development Authority,
Rajasthan State Industrial Development and Investment Corporation Limited.

Mr. Rajneesh Bhandarindependent Director

A Holds Bachelor of Technology in Chemical Engineering degree from the IIT, Delhi
A Has experience in the Health Care and Telecommunication Industry

Mr. Deven Bipin Shalndependent Director

A He is an associate member of the ICAl and holds a Bachelor of Commerce degree from Sydenham

College. More than 25 years of experience in Audit, Taxation & Consulatation
He is a founder of a Chartered Accountancy firm with a specialization in Charitable Trust & NGO

Ms. Sheetal Bhanot Shettylndependent Director

A she holds a Bachelor of Arts degree and a Master of Arts degree from the University of Bombay,
Mumbai, Maharashtra.

Mr. Manoj Vinod Lalwani Independent Director

A He holds a Bachelor of Engineering degree from University of Pune, Pune, Maharashtra and comg
his Master of Science in Plastics Engineering from University of Massachusetts, Boston, USA
He has experience in the field of manufacturing filler compounds for plastic polymers.

leted

Management Team

Mr. Jatin ChadhaChief Operating Officer

A He holds a Bachelor of Technology degree in I.T and engineering

a Master of International Business degree.
He is responsible for strengthening the operations vertical to
improve the productivity of the Company

Mr. Alpesh PorwalChief Financial Officer

A Heis a Chartered Accountant (ICAl) and CPA (Delaware, USA)
A Heis responsible for the overall finance function and business
transformation within in the Company

Mr. Vishal Kishor Chand&ompany Secretary and Compliance Officer

A He is an associate member of the ICSI and holds a M.Com
degree, a Bachelor of Laws degree both from the University of
Mumbai
He is responsible for the overall secretarial and statutory
compliance in the Company

29



Social Responsibility > Flair

We understandhe crucial role of collaboration in building a bettaomorrow for all stakeholders. We have also ensurétht beyondcollaboration- our CSR
initiatives spancritical areas such as education ahéalthcareand continueto make a positive impact

( We believe in empower ment through J e r{ Recently distributed sewing machines promoting self reliancﬁa

Supporting education through distribution of laptops to students from tribal and minority communities.
Gifted a school bus to a school in Rajasthan.

J

CSRACTIVITIES

FLAIR WRITING INDUSTRIES LTD.

o G 'K TITiTiB FLAIR WRITING INDUSTRIES LTD.

TREES PLANTATION DRIVE CSRACTIVITES AT

AT GIRADADA VILLAGE, PALI

7, Dis

MOHANLAL SAYARCHAND KAWAR CHARITABLE TRUST
PALI, MARWAR 306 401. RAJASTHAN

ANNUAL YEAR - 2024-25

30



Top Awards and Accolades

202324 Conferred as one of the
Best Brands 2024 by ET Edge at
the Best Brands Conclave

201617
Award for No. 1 Exporter to the Flair
Group of Companies from the WIMO

{ WA \;
\\;,., Y
7S
2A) P
202223, 202122, 202621 202021 201920 201819 201718
Award for Top Exporter to the Award for Top Exporter to the Award for Top Exporter to the Export Award to the Company from Award for Second Best Exporter to the
Company from the PEPC in the Company from the PEPC in the Company from the PEPC in the the PEPC in the category for writing Company from the PEPC in the
category for writing instruments category for writing instruments category for writing instruments instruments (excluding parts) category for writing instruments
| \ |
PN JN
201516 201516 201415 201415 201314
Award for No. 1 Exporter to the Flair Export Excellence Award for No. 1 Award for No. 1 Exporter to the Flair Export Excellence Award for No. 1 Most Valuable Brand 2014 award in
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Performance in Charts

Ay | N&

Revenues

EBITDA & EBITDA %

7.7% 16.9% 19.5% 19.5%

17.1%

\ Flair

PAT & PAT %

0.3% 9.7% 12.4% || 12.1% || 10.3%

117.0 1185 1191

577.5
97.9
298.0 55.9
23.0
0.8
FY21 FY22 FY23 FY24 FY25 FY21 FY22 FY23 FY24 FY25 FY21 FY22 FY23 FY24  FY25
RoCE (%)" ROE (%)# *Debt to Equity (x)
30.0% 26.9% 053
0.41
18.6% 17.3% ; 17.5%
15.1% 13.2% 11.7% 0.28
3.4% 0.08 _
0 0.4% 0.06
Fy21 FY22 FY23 FY24 FY25 FY21 FY22 FY23 FY24 FY25 FY21 FY22 FY23 FY24 FY25

Absolute borrowings repayment &fs. 72.5
croresin FY24

# RoE = PAT/ Net Worth bt include$Beurrent & Neurrent Borrowings and Lease Liabilities. Equity includegz

"RoCE = EBIT/(Net Worth + Borrowings+ Lease Liabilfiefferedtax liabilities)
Net Worth



Historical Consolidated Profit & Loss Statement \{ Flair

Particulars( I n Ccrs) FY25 FY24 FY23 FY22 FY21

Revenue from Operations 1079.9 978.7 942.7 577.5 298.0
Cost of Materials Consumed 532.2 485.7 508.8 308.2 166.4
Gross Profit 547.7 493.0 433.9 269.3 131.6
GP % 50.7% 50.4% 46.0% 46.6% 44.2%
Employee Benefits Expense 171.7 145.8 117.3 88.3 58.4
Other Expenses 191.2 156.0 133.0 83.0 50.0
EBITDA 184.7 191.2 183.5 97.9 23.2
EBITDA % 17.1% 19.5% 19.5% 16.9% 7.8%
Other Income 24.6 14.5 11.6 10.2 12.9
Depreciation and Amortisation Expense 44.7 36.8 27.3 24.4 22.4
EBIT 164.6 169.0 167.8 83.4 13.5
Finance Costs 5.3 10.2 10.0 9.3 11.5
PBT 159.3 158.8 157.8 74.1 2.0
Total Tax Expense 40.3 40.3 40.8 18.2 1.2
Profit for the year 119.1 118.5 117.0 55.9



COMPANY :

Flair Writing Industries Limited

CIN L51100MH2016PLC284727

Mr. Alpesh Porwal (Chief Financial Officer)
Email: alpesh@flairpens.com
www.flairworld.in
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INVESTOR RELATIONS ADVISORS :

(¢) MUFG

MUFG Intime India Private Limited
A part of MUFG Corporate Markets, a division of MUFG Pension & Market Services

Mr. Irfan Raeen Mr. Devansh Dedhia P
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